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Qualifying IPCs were treated to an unforgettable experience this week, 

visiting Milan, Italy and getting to tour b. kolor, Morinda’s partner for 

developing products such TeMana Lips. Scott Fuhriman, Morinda’s 

Director of Creative & Branding, was also there and shared the following 

recap of the event:

The TeMana Stars experience started with an evening session on the 
first day (Monday) where Kelly Olsen set the foundation. He reminded 
everyone where TeMana came from – the logic, the opportunity, the 
market, and, of course, our overpowering advantage that gives us the 
authority to operate in this space.

The next morning, (Tuesday) we started early and jumped right into 
IPC presentations. Throughout the week we heard from several IPCs, 
all sharing their own experiences and insight that helped them build 
successful businesses with TeMana. Most of the 
content of this event came from the IPCs from 
the U.S., Japan, and Taiwan. In addition to 
IPCs, we heard from Kelly Olsen, Isami-san, 
Mario DiLuigi (co-owner of b. kolor), and 
Gigliola Ferrari (professional makeup artist). 
The IPC presentations were chock-full of 
best practices, demonstrations, advice, tips 
and tricks, inspiration, common concerns 
and challenges, etc. They were very well 
prepared, very well-rehearsed, and expertly 
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delivered. The IPCs included roleplays, demonstrations, and 
activities in their presentations. Gigliola Ferrari demonstrated 
from stage how to use the “Saturday Morning Makeup” kit 
that all attendees received. The kit contained TeMana Silk CC 
Cream along with some additional cosmetics. 

At the same time as the on-stage presentation, a professional 
makeup artist stood at each table in the room and guided 
attendees in the same process. In many cases, the makeup 
artist would give one or two of the attendees at the table a 
makeover using the kit as the rest of the IPCs followed along 
and practiced with each other. It was awesome. The IPCs 
and the makeup artists formed instant connections and were 
able to work with each other despite any language barrier.

On Wednesday, IPCs boarded two busses and were taken 
to b. kolor’s facilities in Treviglio—about 40 minutes outside 
of Milan. When they arrived, they were greeted warmly by 
the b. kolor staff and Mario DiLuigi. They were given some 
light refreshments and were then shown a few videos to help 
them understand the capabilities and vision of b. kolor. Mario 
spoke about the special relationship between Morinda and b. 
kolor. After the videos and brief remarks, IPCs were divided 
into six groups and taken on tours of the facilities.

By all accounts, the tour was amazing. IPCs seemed to be 
blown away by what they saw and learned as they saw the 
production area of the facility. After the tours, IPCs were 
taken to the award-winning San Martino Restaurant in 
Treviglio for an amazing lunch. The food and service was 
amazing. Following lunch, IPCs returned to the hotel where 
Mario gave some parting thoughts and advice before he 
was presented with a bouquet of flowers as a show of 
appreciation on the part of the IPCs. 

Thursday started with another session with more IPC 
presentations. Again, they were awesome; very engaging, 
very applicable and relevant, and everyone seemed to really 
enjoy them. Isami-san presented the science behind TeMana 
Silk and all attendees received samples of the products. 
Venus Escumbise and Valencia Pamphile both gave really 
great presentations. After the presentations, each IPC walked 
across the stage and received their diploma and had their 
photo taken with Kelly and Shon. IPCs were then dismissed 
and given the rest of the afternoon and evening free to 
explore Milan.

With the exception of the trip to b. kolor, the whole event 
took place at a hotel that was about one city block away 

from Il Duomo Milan—one of the most impressive buildings 
I’ve personally ever seen. Many of the IPCs visited Il Duomo, 
and some probably took tours. Whether on a tour or not, 
the ticket allowed you into the cathedral, down below to 
an archeological area, and on to the rooftop. Il Duomo is 
situated in a huge “piazza” where every day there were 
thousands of people walking around and taking pictures. 
Nearby is a famous shopping area that has stores like 
Prada, Versace, Louis Vuitton, but also had a Disney Store, 
Nike, H&M, and even a Five Guys. On nearly every corner 
was a pizzeria, gelateria, or both. At night, the piazza filled 
with street performers—but these weren’t your typical 
people pretending to be statues or break-dancers. There 
was a concert pianist playing a grand piano, a Pavarotti-
esque tenor opera singer, and hand-puppeteer that had us 
mesmerized for a solid 30 minutes. 

I feel inspired, educated, and anxious to go home and sell 
TeMana… and I’m not even a distributor. I can only imagine 
how empowering and invigorating this experience must have 
been for our TeMana Star IPCs.

“This was amazing,” Venus Escumbise said of the event. “It 
was so great to hear from so many IPCs who really know 
what they’re doing. Many of us interact with each other on 
social media, so it’s so wonderful to get together in person 
and learn from each other.”

“I get so much out of these events,” said Cynthia Craig. “It 
makes me so excited to go home and do everything we 
learned here.”

“It’s really amazing to have partners like we do in b. kolor,” 
said Morinda senior Product Line Manager Laura Kimball. 
“Everyone in the company seems to have caught the vision 
of TeMana—they love noni, they love us, and they’re just so 
excited to be our partners.”



TNJ Challenge opens up around the world
After making its mark in the United States 
during the month of March, the Tahitian Noni 
Juice Challenge has made its way to other 
parts of the world, helping to not only bless 
people’s health, but also generate business 
and interest in Morinda.

The challenge requires one to drink Tahitian 
Noni Juice for 30 consecutive days, after 
which a free special edition bottle of Tahitian 
Noni Juice is awarded.

As we noted in last week’s newsletter, 
the recent European Global Business 
Summit in Athens was an incredible 
event. Karina Szenasi from Dubai was 
one of the attendees on hand, and 
had this to say about the fantastic 
experience:

“The event in Athens was amazing 
and I am so thankful to have had the 
opportunity to attend it. I met great 
leaders from different countries, 

Annastasia Henny is said to be a 
true leader by example, and never 
misses an opportunity to promote 
Morinda products. So, it should 
come as no surprise that this IPC in 
Australia recently put in the effort 
to share Morinda products with her 
local Indonesian community. She 

After the challenge launched on April 1, the 
Russian office sold 50 challenge packs in 
its first week. In Serbia, the challenge led to 
100 new signups in just one week. And in the 
United Arab Emirates, a previously inactive 
IPC-owned warehouse got involved with the 
challenge and made a big purchase.

These are just a few examples of people 
around the world embracing the Tahitian 
Noni Juice Challenge!

and I saw the sparkle in their eyes 
while talking about the business 
opportunity. It was full of positive 
energy and I took the vibe with me to 
Dubai, fully confident that I am going 
to make it in this part of the world. I 
have to thank Jason Sheen and my 
sponsor Asbjorn for all the continuous 
support provided and the confidence 
they have in me to make Dubai a 
success story.  Thank you all!!!” 

did so by utilizing social media, 
and enjoyed success because of it, 
selling TeMana Challenge packs, 
Tahitian Noni Juice and TrūAge 
Max. Oh, and she also gained more 
contacts to follow up on!

Dubai IPC raves about European  
Global Business Summit

Australian IPC shares with 
Indonesian community

https://morinda.com/filestores/uK/uKuuTeOJFKtJ8dWYcZt9/April%2012.pdf


• Event in Brasov, Romania last week features about 300 
IPCs and prospects in attendance

• Fifty TeMana Star-qualified IPCs and their groups in Japan 
order 438 TeMana Silk packs

• Colombia market boasts significant increase in new Jades 
thanks to GBS NYC and stock promos

• Sweden at 150% of April forecast for Noni + Collagen sales 
through first half of the month

• Noni + Collagen launches in Netherlands, IPCs host “open 
door” event to attract customers

• French IPCs organize event with 130 people to celebrate 
Noni + Collagen launch

• German market has Noni + Collagen phone party, with 
IPC leaders calling their inactive partners, leading to 30% 
conversion

Spotlight  
Around the World
Around the world IPCs are doing incredible 
work with Morinda. Here’s a quick rundown 
of several of the exciting things.

Great things are going on in 
Bolivia! First off, IPCs there 
are hard at work to qualify for 
the New Age stock program, 
with at least 10 on their way to 
completing the requirements 
for this incentive. Way to go!

Meanwhile, there was a 
recent discovery meeting in 
Cochabamba, Bolivia, where 
customers and prospects got 
to try AGE Therapy and Tahitian 
Noni products, and learn about 
their benefits and how they can 
improve one’s appearance.

BOLIVIA HAS THE MORINDA/NEW AGE SPIRIT


